
                                                                                        Single    Full Season*
SIZES*                                                                      Program(s)__(4 Programs)
Full page with or w/out bleed :             200.00/program 600.00
1/2 page vertical or horizontal :         150.00/program 450.00
1/4 page vertical :                                      100.00/program 300.00
1/8 page horizontal :                                50.00/program 150.00

*Includes program display ad and logo on GSO sponsor’s page with web link.
……………………

Art requirements: 
Pricing is based on advertiser providing digital press-ready art files in the following formats;
• High-resolution Tiff, JPG or EPS files with all type converted to paths  [300 dpi preferred]
• High-resolution Press Ready Adobe® Acrobat PDF files with all type converted to paths  

[300 dpi preferred]

Ads supplied as Camera-ready art [Additional charge]:
An ad or part of an ad can be supplied as camera-ready art, ready to be scanned. 
This work is an additional cost, billed at 100.00/hour with a 25.00 minimum. 
Camera-ready ads must be submitted 4 weeks before the performance date.

Logo Art Requirements for web: 
Advertiser must supply web link URL and digital web-ready logo files
in the following formats:
JPG, JPEG, GIF, PNG

Design & Production:
Don’t have a display ad? We can design and produce ads for you. 
Design/Production: 200.00. 
Send us your logo and copy. Cost includes one client revision.

Payment is due at the time of placing the order.

Deadline for art is 14 days prior to performance date. 
……………………

We will print/publish the files as they are received unless otherwise instructed, in which case 
additional charges apply for alterations. You can supply a hard-copy proof with the electronic 
version, if you wish.
Price does not include any alterations or corrections to make the art work acceptable for print. 
Additional charges will apply for typesetting & design, incorrect file size and/or content 
revisions. 

Return of art: We do not return furnished art files, so please send only copies, not 
your original files.
……………………

Contact: GSO Advertising
Bassett & Brush, 3919 N Monroe, 
Spokane WA  99205
p: 509.327.3182
e: scott@bassettandbrush.com
Effective: 07.01.2018 – 06.30.2019

Advertising Rate Sheet
2018/2019 Season

Full page 
with bleed

[8.5" x 11.0"
+ minimum of 1/8" 

bleed] 

Full page 
without 

bleed
[8.0" x 10.5"] 

1/2 page 
horizontal

[8.0" x 5.125"]

1/8 page 
horizontal

[3.875" x 2.5"]

1/2 page 
vertical 

[3.875" x 10.5"] 

1/4 page 
vertical

[3.875" x 5.125"]

PRINT:

Gonzaga Music Department, 
Kevin Hekmatpanah
p: 509.313.6734
e: hekmatpanah@gonzaga.edu



Program Print/Web Ad sizes            Single Performance(s)† Full Season* 
Full page with or without bleed (FP): 200.00/program 600.00 
1/2 page vertical or horizontal (HP):   150.00/program 450.00 
1/4 page vertical (QP):  100.00/program 300.00
1/8 page horizontal (EP):  50.00/program 150.00

*Includes program display ad and logo on GSO sponsor’s page with web link.
†For Single Performance Orders, indicate which performance(s) above
‡ Entire season includes logo with web link during summer months FREE

Payment & Billing: Single Performance ads must be paid in advance. Full Season; 1st Performance must be paid in advance. Multi-insertion 
accounts will be billed prior to next performance period thereafter. Account balances not paid in full will result in suspension of placement, regardless of 
contracted insertion dates, until such balance is paid in full.

Termination: Orders may be canceled, if written notice is received by Bassett & Brush within 72 hours of date below. All advertising is subject to 
acceptance by Gonzaga Symphony Orchestra, who reserves the right to reject any advertisement and to cancel this agreement. 

Agreement: I understand that by signing this Advertising Contract, I agree to place the advertisement referred to in this contract with the Gonzaga 
Symphony Orchestra (GSO). I understand that GSO will reserve this advertising space in its publications based on my execution of this order form. I certify 
that I am authorized to place this order, and I guarantee payment. I have read and agree to the payment & billing, termination, advertising terms and 
conditions herein.

Advertiser (or agent): _____________________________________________________________________________________          Date: _______________________________

Publisher’s Rep.: ___________________________________________________________________________________________          Date: _______________________________
Make checks payable to: Bassett & Brush

Insert ion Or der
2 0 18 / 2 0 19  S e a s o n

October 15, 2018
Shlomo Mintz, violin soloist

December 3, 2018
Lynn Harrell, cello soloist

March 4, 2019 – Young Artists
Concerto/Aria Competition Winners

April 28, 2019 – GSO’s Inaugural Concert in
The Woldson Performing Arts Center

Advertising Insertion Perfor m ance Season 2018/2019
†For Single Performance Orders, indicate for which performance(s) this order applies.

© Gonzaga Symphony Orchestra  2018   All rights reserved. Effective: 07.01.2018 - 06.30.2019  |   20130816

Contact: GSO Advertising
Bassett & Brush, 3919 N Monroe,
Spokane WA  99205
p: 509.327.3182  |  t. 877.327.3182
fax: 509.327.9078
e: scott@bassettandbrush.com

Gonzaga Music Department, 
Kevin Hekmatpanah
p: 509.313.6734
e: hekmatpanah@gonzaga.edu


