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Study Abroad, 502 E. Boone Ave, Spokane, WA 99258-0085  ●  (800) 440-5391   ●   www.gonzaga.edu/studyabroad   ●   studyabroad@gonzaga.edu 
 
 
 
Office Hours: by appointment (pierluca.birindelli@gmail.com) and/or directly after class 
Meeting times: Tuesday: 15:35 - 18:15  
 
 
Course description and objectives 
The aim of the course is to introduce the concepts of communication and culture, and to develop an 
understanding of communicative processes across cultural boundaries. Having clarified that culture is both a 
producer and product of communication, we will then focus on: some media representations of typical (or 
stereotypical) Italian, European and American cultural features — paying special attention to communicative-
cultural incidents/dilemmas, and their effects on personal and collective identity construction; the mediatization 
of experience and the sense of otherness. Moreover we will discuss the social impact of old and new media on 
the shaping of communities and public spheres, trying to grasp how modern communication affects the “sense of 
place” and the “sense of time”. Part of the course will be dedicated to the communicative and cultural experience 
of young American students abroad. They are immersed in the new media, and this state of mind influences their 
experience of a different  culture — they are connected with “home”; they have a Facebook profile through 
which they can display their “on-line Self”; they instantly communicate (Skype, email etc.) their cultural 
encounters. Finally, students will try to answer in a critical and thoughtful way — that is by identifying the 
disturbed (the double bind) or the disturbing (propaganda) communication — to the questions: “How does one's 
socio-cultural background affect values and communication styles?; “Which kind of stories (culturally grounded) 
do I use to interpret my experience abroad?”. The basic concepts (theories, paradigms etc.) adopted — and 
shared with the students — are part of Communication Studies, Sociology, Psychology, Cultural Studies and 
Cultural Anthropology. The narrative approach will be our “discipline glue”. 
 
Method  
The course has a seminar format. Lectures will introduce the main topic, with the support of slides synthesizing 
concepts, paradigms, theories and examples extracted from the readings. Sometimes students will carry out in-
class exercises (individually or in groups) and report on them. Students’ social and cultural experiences will be 
used to elaborate concepts raised throughout the course. 
 
Requirements 
Throughout this course students are expected to engage in active participation by contributing their thoughts, 
ideas and questions. Thus, it is crucial to study the required readings and be ready to share opinions on the topics 
discussed in class. Course requirements include a midterm exam and a research paper. The research paper (5/10 
pages) is about one of the topics discussed during the course (or linked to them). In this work, students are 
expected to make reference to the interpretative concepts and methods of analysis acquired during the course and 
to their autobiographical experience, as well as finding (at least) one newspaper article and one scholar article 
about the chosen theme. Data and conceptual tools for the research paper are available on my blog: 
http://pierluca-birindelli.blogspot.com/. Attendance is mandatory. Unauthorized absences, coming late to class 
and late papers will have negative consequences for the final grade. 
 
 
Grading:  Class participation: 30%;  Mid-term exam: 30%;  Research paper: 40%. 
 
 
 
 

GONZAGA-IN-FLORENCE SYLLABUS  
 

Course:  COMM 480: Cross Cultural Communication 
        Narrative Identities  

Credits:  3 Credits  
Instructor: Pierluca Birindelli, Ph.D. 

http://www.gonzaga.edu/studyabroad�
mailto:pierluca.birindelli@gmail.com�
http://pierluca-birindelli.blogspot.com/�


 
2 

Textbook 
A course pack in PDF format (no charge) will be made available in Florence. 
 
 
Readings  
− CAREY, J. (1975) A cultural approach to communication, in “Communication”, 1: 1-21. 
− CAVALLERO, J. (2004) Gangsters, Fessos, Tricksters, and Sopranos, in “Journal of Popular Film & 

Television”, 32, 2: 50-63 . 
− CRANE, D. (2002) Culture and globalization, in Global Culture. Media, arts, policy and globalization. 

London: Routledge, 1-19. 
− GIRARDELLI, D. (2004)  Commodified Identities: The Myth of Italian Food in the United States, in “Journal 

of Communication Inquiry” 28: 307-324. 
− GRISWOLD, W. (1994) Cultures and Societies in a Changing World. London: Sage. Preface, xv-xix; 

Culture and the Cultural Diamond, 1-20. 
− KATZ, E. and T. LIEBES (2007) ‘No More Peace!’: How Disaster, Terror and War Have Upstaged Media 

Events, in “International Journal of Communication”, 1: 157-166. 
− MATHIAS, A. (2007) The Fakebook Generation 
− MELBER, A. (2008) About Facebook, in “The Nation”, 22-24. 
− MEYROWITZ, J. (2005) The rise of glocality. New senses of place and identity in the global village. In K. 

Nyiri (Ed.) A sense of place: The global and the local in mobile communication. Vienna: Passagen, 21-30. 
− ROSEN, C. (2007) Virtual Friendship and the New Narcissism, in “The New Atlantis”, 17: 15-31. 
− SCHUDSON, M. (1989)  How Culture Works: Perspectives from Media Studies on the Efficacy of Symbols, 

in “Theory and Society”, Vol. 18, No. 2: 153-180. 
− SUDDATH, C. (2009) Raging Retrosexuals, in “Time”, 9/21, 1-2. 
 
 
Course Outline & Schedule  
 
Week 1:  
Introduction to the course: the “ritual” and the “transmission” model 
Introduction to the research paper 
 
Week 2:  
Communication as Culture 
− CAREY, J. (1975) A cultural approach to communication, in “Communication”, 1:  1-21. 
 
Week 3:  
The communication of cultural objects: shared narratives 
− GRISWOLD, W. (1994) Cultures and Societies in a Changing World. London: Sage. Preface, xv-xix; Culture 

and the Cultural Diamond, 1-20. 
 
Week 4:  
The power of cultural symbols in the media 
− SCHUDSON, M. (1989) How culture works: perspectives from media studies on the efficacy of symbols, in 

“Theory and Society”, Vol. 18, No. 2: 153-180. 
 
Week 5:  
Media, modernity and cultural globalization 
− CRANE, D. (2002) Culture and globalization, in Global Culture. Media, arts, policy and globalization. 

London: Routledge. Culture and Globalization, 1-19. 
Review 
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Week 6: Mid-Term Exam 
 
Week 7:  
Media, community, society: sense of place, sense of time  
− MEYROWITZ, J. (2005) The rise of glocality. New senses of place and identity in the global village. in K. 

Nyiri (Ed.) A sense of place: The global and the local in mobile communication. Vienna: Passagen, 21-30. 
 
Week 8:  
Experience in the digital age  
− ROSEN, C. (2007) Virtual Friendship and the New Narcissism, in “The New Atlantis”, 17: 15-31. 
 
Week 9:  
Media ceremonies: the shift to terror 
− KATZ, E. and T. LIEBES (2007) ‘No More Peace!’: How Disaster, Terror and War Have Upstaged Media 

Events, in “International Journal of Communication”, 1: 157-166. 
Deadline for the choice of the research paper 
 
Week 10:  
Italian portraits in the United States: from the ’30 to Sopranos 
− CAVALLERO, J. (2004) Gangsters, Fessos, Tricksters, and Sopranos, in “Journal of Popular Film & 

Television”, 32, 2: 50-63. 
 
Week 11: 
Italian myths: the representation of food and the “Dolce Vita” 
− GIRARDELLI, D. (2004) Commodified Identities: The Myth of Italian Food in the United States, in “Journal 

of Communication Inquiry” 28: 307-324. 
 
Week 12:  
Italian myths: the family 
Film screening: L’ultimo bacio (Muccino 2001), and comparison with the American adaptation Last Kiss 
(2006). 
Research paper review 
 
Week 13: Final paper and presentation 
 

 
 
 


